
11/7/2017

1

Jen Longaecker
Public Information Officer
Social Media Coordinator
DPS Office of Communications

Dave Boxum
Public Information Officer
DPS Office of Communications

Kristi Loobeek
Social media coordinator
MnDOT Office of Communications

 Do you have the time/resources? 
 The answer is yes!

 Determine what channels are best for 
your organization.

 What sort of voice or image do you want 
to project? 
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Good
 Lots of potential.
 Free.
 Immediate.
 Direct.
 Cheap ads. 

Bad
 Mistakes happen and 

they can last forever. 
 Something can backfire.
 Trolls and nasty 

comments. 

 Social media should be, well, social.
 Interact with your audience. It shows them you care. 

 Creativity – mix it up!
 Watch what other law enforcement agencies are 

doing.
 What’s going on in the world? What’s trending? 

 Make it about them or how they can help.
 If it affects me, I am interested.

 Behind the scenes access.
 Take them places they have never seen.
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 NHTSA
 OTS
 Partner agencies

 State Patrol 

 BCA

 DPS blog

 Other sheriff’s departments, police departments

 MnDOT
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Overnight 
21,000 people 
reached

101 shares
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 Timely reminders about driving 
behaviors. 

 Live tweets during enforcement. 

 Ride-alongs. 

 RT and top with your messaging. 
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 Younger audience
 Balloons at a party

 Raises awareness for the 
event

 They’re fun
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 24 hours
 Live events
 Behind the 

scenes
 Fun!

 Facebook Live

 Periscope

 Instagram

 Nextdoor

 Promoted posts and tweets
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 What is it?
 It is not: One-way blabbing, rehearsed, boring, sales 

pitch. 

 It IS: Authentic, helpful, educational, inspiring, 
human, high-value content. 

 How do I make FB Live work for me?
 Have a plan and promote your FB Live. 

 Decide your topic & have 3-5 points. 

 Involve the audience. 

 Live-streaming app

 Go live from 
anywhere

 Broadcast your live 
stream to Twitter or 
Facebook

 Good for on-scene 
updates
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 No hyperlinks
 Can link FB, Twitter 

and Insta accounts

 Advertising

 Community 
bulletin board 

 Post info that is 
neighborhood-
based.

 Specific crime 
and safety 
section
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 Very cost effective
 Target by

 Age

 Gender

 Location

 Interests
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 $10
 3 days
 Within 50 miles of 

Marshall, MN
 122 followed link
 2,177
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