








Traffic Safety Culture is...

he shared values, beliefs, norms, and
attitudes that influence behavioral
choices related to tratfic safety.

TSC impacts the expectations and
acceptance of efforts by tratfic safety
agencies.



















Those we care about strongly influence the choices we
make.

People with family rules about seat belts reported

significantly higher frequency of seat belt use in the last sixty
days.

The same is true for speed and alcohol.










Tailored messages that resonate
with the audience.
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The power of everyone is doing it...

Respondents who believe most people speed
are 10 times more likely to also speed!









Work Place Policies




Those who reported having a
workplace rule about not
driving after drinking, were
significantly less likely to
report drinking after driving
in the past 60 days.

























